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Supplier Consolidation Report 2026

What a fragmented supplier base really costs, and what consolidation returns — the
benchmarks Malaysian enterprises need to build the business case.
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Most enterprises accumulate suppliers faster than they retire them. Every new requirement adds a
vendor; few are ever consolidated out. The result is a sprawling supplier base where a small number of
vendors carry most of the spend and a long tail of vendors carry most of the cost of management.

This report benchmarks supplier consolidation in Malaysian enterprises for 2026: how fragmented the
typical base is, what each supplier relationship costs to maintain, and the reductions and returns
consolidation delivers. Figures are illustrative, representative benchmarks drawn from Lapasar's
marketplace operations across Peninsular Malaysia and documented client work — see the sources
note below. They are directional inputs for a business case, not a verified survey.

Key findings

« In atypical enterprise base, a small share of suppliers (often 5-15%) carries the large majority of spend,
while a long tail of vendors carries most of the management cost.

« Each active supplier carries recurring cost beyond price — onboarding, master-data maintenance, risk
and compliance checks, invoice handling and relationship management.

» Consolidating the tail onto a single managed marketplace typically reduces the active supplier count by
an illustrative 40—60% without losing product coverage.

« Fewer, larger relationships concentrate volume and strengthen negotiating leverage, contributing to
illustrative 7—12% savings within 18 months.

» Consolidation also reduces supplier risk surface: fewer vendors means fewer points of failure to monitor
and fewer compliance gaps.

How fragmented the typical supplier base is

Supplier bases follow a steep concentration curve: a handful of vendors account for most spend, and a very
long tail accounts for very little. The problem is that management cost does not follow spend — it follows the
number of suppliers, so the tail of low-spend vendors quietly consumes a disproportionate share of
procurement effort.

The pattern below is representative of the enterprises Lapasar works with across Peninsular Malaysia. It is
the mirror image of the tail-spend benchmark: the same tail that carries little spend carries most of the
suppliers.



Supplier tier Illustrative share of suppliers Illustrative share of spend

Strategic (top tier) 5-15% 60-75%
Managed (mid tier) 15-30% 15-25%
Tail (long tail) 50-80% 5-15%

lllustrative representative concentration for benchmarking only — directional, not a verified survey.

What each supplier costs to manage

The business case for consolidation rests on recognising that suppliers carry cost independent of what you
buy from them. A vendor you spend very little with still needs onboarding, master-data upkeep, risk and
compliance checks, invoice processing and someone to manage the relationship. Multiply that across a long
tail and the hidden cost is significant.

Cost element Nature
Onboarding & due diligence Upfront + periodic
Master-data maintenance Recurring
Risk & compliance monitoring Recurring
Invoice & payment handling Per transaction
Relationship management Recurring

lllustrative summary — supplier cost accrues regardless of spend level, which is why tail vendors are disproportionately expensive.

What consolidation returns

Consolidation works by replacing many tail relationships with a single managed channel that still offers the
breadth the tail needs. The active supplier count falls sharply, volume concentrates into fewer relationships,
and negotiating leverage rises — while risk surface and administrative load both shrink.

* Reduce active supplier count by an illustrative 40—-60%
< Concentrate volume to strengthen negotiating leverage
¢ Cut onboarding, maintenance and risk-monitoring load
» Shrink the supplier risk surface to fewer points of failure

Common gquestions

Why do enterprises end up with too many suppliers?

Supplier bases grow because every new requirement tends to add a vendor, but few are ever retired. Over time
this creates a long tail of low-spend suppliers that carry little spend yet most of the management cost — an
illustrative 50—80% of suppliers for 5-15% of spend.

What does it cost to manage a supplier?

Beyond price, each supplier carries recurring cost: onboarding and due diligence, master-data maintenance, risk
and compliance monitoring, invoice handling and relationship management. Because this cost accrues regardless
of spend, low-spend tail vendors are disproportionately expensive.

How much can supplier consolidation reduce the supplier base?

Consolidating tail suppliers onto a single managed marketplace typically reduces the active supplier count by an
illustrative 40—60% without losing product coverage. Actual reductions vary by category mix and starting
fragmentation.



What savings does consolidation deliver?

By concentrating volume into fewer relationships and applying contract pricing, consolidation contributes to
illustrative 7-12% savings within 18 months, alongside lower administrative and risk-monitoring cost. These are
representative benchmarks, not guarantees.

Sources & methodology

» Lapasar marketplace operational data across Peninsular Malaysia (aggregated and anonymised) — 10,000+
suppliers, 2M+ SKUs and RM600m+ in annualised GMV.

» Lapasar's documented enterprise implementations and engagement with procurement teams.

» Global procurement research literature on supplier rationalisation, used for directional framing only.

* Methodology: figures are illustrative composite ranges for benchmarking. No confidential client or supplier data has
been disclosed. Actual concentration and returns vary by organisation.
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